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“ GovWeek was 
intended to be the 

ultimate way for 
students to get their 
foot in the door of 

governance.” 

Marina Banister, Vice-President Academic 
of the University of Alberta Students’ Union, 
campaigned on the idea of having work-
shops for populations who are typically un-
derrepresented in student governance. These 
demographics include but are not limited to; 
international students, students in professional 
programs, women and gender minorities, 
mature students, and indigenous students. 
These workshops later translated into a panel 
series called the “Diversity in Governance 
Panel Series.” During a meeting with Rebecca 
Taylor, Manager of Discover Governance, VP 
Banister had the idea to expand this original 
idea to capture more students. Based on the 
concept of “GovCamp” a weekend long 

retreat for Students’ Councillors aimed at 
giving them the necessary tools and knowl-
edge to make meaningful impact in student 
governance, VP Banister decided to create 
an event called “GovWeek.” The idea of 
GovWeek originated in May of 2016 and 
was executed between September 19-23, 
2016. GovWeek had a total of 62 events 
and sessions, which can be found on the 
GovWeek schedule. They were organized 
by the Students’ Union, Faculty Associations, 
student groups, Department Associations, stu-
dents, University administrators, and the larger 
campus community. 

The purpose of GovWeek was to:

• Inform students on how governance works 	
and what opportunities are available

• Give stakeholders (i.e. organizations on 
campus) a platform to reach students

• Help inspire students to run in elections

• Get students excited about student gover-
nance

• Help create tradition and collaboration 
amongst different governance stakeholders

Often students say that governance can be 
hard to access and understand. GovWeek 
was intended to be the ultimate way for 
students to get their foot in the door of gover-
nance. Through a variety of Students’ Council 
meetings, it became clear that we needed a 
way to capture the impact of GovWeek. As a 

result VP Banister created a series of surveys 
to collect feedback. These surveys included 
one distributed to GovWeek participants, one 
given to program organizers, a by-election 
candidate survey, and a general governance 
population survey. The survey findings are 
included in this report.

context

mandate
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GovWeek worked on relatively quick timelines from idea inception to implementation in Septem-
ber. The timeline was roughly as follows:

May 11, 2016 - VP Banister had the idea for GovWeek. 

May 19 - The Students’ Union Executive approved the VPA to pursue the project.

May 20 - VP Banister had the initial marketing meeting for GovWeek. 

June 16 - Applications to be part of GovWeek Advisory Group (GWAG) opened. 

June 16 - GovWeek was officially announced to the public. 

June 23 - Applications to be part of the GWAG closed. 

July 5 - Applications to be a program organizer opened. 

August 5 - Applications to be a program organizer closed. 

August 7 - All applicants were contacted. 

August 15 - All marketing materials were submitted. 

September 13 - GovWeek marketing began, schedule went live. 

September 19 - 23 - GovWeek took place. 

September 23 - November 1 - GovWeek survey results compiled. 

November 15, 2016 - GovWeek Impact Report released to the public. 

process



“ The purpose of 
GWAG was to 

help inform decision 
making and shape 

GovWeek to be the 
best and most inclusive 

series of events and 
sessions possible.” 

During the first month of planning it became 
clear that GovWeek was striving to engage 
all aspects of the campus community. As such 
it was deemed important to have an advisory 
group which could help inform GovWeek 
decision making. The GovWeek Advisory 
Group (GWAG) was aimed at students who 
wanted to be more involved in the planning 
and execution of GovWeek. The GWAG met 
for 1-2 hours every two weeks starting in early 
July and conclude once GovWeek had taken 
place. The purpose of GWAG was to help 
inform decision making and shape GovWeek 
to be the best and most inclusive series of 
events and sessions possible. The GWAG 
was involved in programming, planning, lo-
gistics, marketing, and recruitment. This group 
had 10 members, including VP Banister, a 
representative from the Office of Discover 
Governance, the Chair of Council Administra-
tion Committee, 3 Faculty Association repre-
sentatives, 3 student at large representatives, 
and 1 representative from Students’ Council. 
GWAG members filled out an application to 
apply. 

GWAG was an effective body that helped 
VP Banister with high-level strategic choices, 
reviewed application forms and marketing 
materials, and helped decide which applica-
tions to accept as well as which applications 
received grants. GWAG met a total of 7 
times between July and September and on 
the last meeting the team proposed feedback 
on the process.

gwag recommendations

In this last meeting GWAG also went over 
GovWeek’s successes and areas of potential 
growth. For successes, GWAG thought the 
buy-in from programming hosts was excellent, 

as our expectations for the amount of appli-
cants was far surpassed. They also thought 
the branding of GovWeek was successful 
and recommended it be used in future years. 
GWAG thought that the alumni room was a 
good venue for the majority of the program-
ming as it had high visibility. GWAG was 
satisfied with the quality of the programming 
content, specifically the keynote speakers, 
and agreed it was appropriate to have given 
them small gifts as a token of appreciation. 

The suggestions GWAG had for the future 
included giving classroom talks to help 
marketing, have the days be themed around 
specific content and making handouts for 
those themes, having the online information 
more easily accessible through a designated 
website, having a street team that is tasked 
with talking to students about GovWeek 
in person, having a table during clubs fair, 
increasing the signage on the alumni room, 
reducing the catering during programming 
to only beverages and cookies, having more 
“swag” for GovWeek attendees, being more 
restrictive about who we accept as program-
ming hosts, having less programming per day, 
being more explicit with the programming 
hosts as to their role in marketing their pro-
gram, and printing the attendees surveys on 
better quality paper. 

For the most part, GWAG members thought 
the group had appropriate membership. If 
GWAG were to be struck again in the future 
they recommend having a continuity ex-officio 
to maintain a smooth transition. If GovWeek 
were to happen again in the future they 
recommend starting to meet in May instead 
of July. Similarly, they suggested a future 
GWAG should have members that are not 
only advisors but also ambassadors where 

govweek advisory group
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“Lastly, GWAG 
discussed if they 
thought GovWeek 
should happen again 
in the future and the 
committee unanimously 
agreed that it should. ” 

they are expected to attend and help bolster 
programming. Lastly, GWAG discussed if 
they thought GovWeek should happen again 
in the future and the committee unanimously 
agreed that it should.

gwag analysis 

GWAG went over the extent to which we 
felt GovWeek accomplished its mission. The 
committee thought that for the goal to “inform 
students as to how governance works and 
what opportunities are available” GovWeek 
successfully educated people who came 
out, as the content was excellent. However, 
GovWeek did not reach as many people as 
hoped. GWAG discussed how it was hard to 
mobilize people, but that it could be reflective 
of a larger tone of apathy and due to the 
fact it was an inaugural event. The committee 
thought we accomplished the goal of giving 
stakeholders a platform to reach students, but 
there could be more clarity as to the respon-
sibility of the program organizer compared to 
the Students’ Union. GWAG felt we did help 
inspire students to run in elections, however 
there was room to see more candidates in the 
by-election. For the goal “get students excited 
about student governance” they thought 
GovWeek gave the concept of governance 
lots of exposure, however the attendance in 
the future could be better. Lastly on the goal 
of “help create tradition and collaboration 
amongst different governance stakeholders”, 
this was only the first year so we haven’t 
established tradition yet, and for collaboration 
we could have seen more multi-governance 
hosted events, However having all stakehold-
ers on one calendar was visually strong. 



In an Executive Committee meeting held on 
September 1, 2016 the following motion 
for GovWeek expenditures was approved: 
“BANISTER/PACHES MOVED TO approve 

finances
a project allocation not to exceed $5000.00 
for GovWeek as presented. 4/0/0 CAR-
RIED”. The GovWeek finances in actuality 
were as follows: 

GovWeek expenditures totalled $3,924.78 
which is $1075.22 under budget. This break-
down does not include other programming 

hosted by individual members of the Students’ 
Union staff and units, including but not limited 
to Discover Governance, the Chief Returning 
Officer, and the Students’ Union Executive.

printing

market ing

venues

food

granting

gifts

misc ella neous

emai l
newsle tter

1,016.75

326.49

1,220 .10

741.94

175.00

295.39

31.64

117.49

tota l
$ 3,924.78
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materials

	 VP Banister worked with the Stu-
dents’ Union Marketing and Communications 
Department to create the GovWeek brand 
and logo. The Marketing and Communica-
tions team developed a full suite of marketing 
materials including; FaceBook banners, a wall 
of gold schedule, speciality posters for the 
two keynote speakers, several digital posters 
advertising programming applications, several 
physical handouts with brief GovWeek infor-
mation, printed GovWeek posters, drink/food 
specials slips, a website, a FaceBook event, 
a physical and digital schedule of program-
ming, and SUTV ads. See attachments below 
for copies of the materials. 

marketing 

	 GovWeek was marketed using 
social media, including several Facebook 
and Twitter posts by the Students’ Union main 
page, Students’ Union executives, Discover 
Governance, and general students. There 
was also a Facebook event and attend-
ees were encouraged to post about their 
GovWeek experiences using the hashtag 
#GovWeek. GovWeek was also advertised 
in several newsletters including the student di-
gest, student group services newsletter, State 
of the Union, and a custom newsletter made 
up of all student representatives on campus. 
GovWeek was further marketed by distribut-
ing handouts at clubs fair and Week of Wel-
come, through the Students’ Union Podcast, 
during reports at Students’ Council, and from 
word of mouth. Every student was emailed 
at least once about GovWeek and students 
already involved in governance were emailed 
several more times. It was also explained that 
program hosts were expected to market their 

marketing & 
communications

own sessions. We supplied organizers with 
logos and banners for them to use in their 
advertising, as well as a google form where 
they could submit to be centrally advertised 
(Advertising Form ) on the main GovWeek 
Facebook Page and Students’ Union Twitter. 
GovWeek also has a dedicated tab on 
the Students’ Union website, which was be 
accessed directly by www.govweek.ca which 
hosted information. During GovWeek, there 
was drink and food specials at Dewey’s and 
Room At The Top to promote governance 
and GovWeek in the bars. During GovWeek 
hosts distributed schedules to attendees so 
they had a hard copy of the program of 
events. Overall the marketing of GovWeek 
was strong, and GWAG was pleased with 
the extent to which organizers self-promoted 
which largely included social media. In the 
future, marketing GovWeek should be less 
complicated as the necessary  groundwork 
has already been established in this round. 

“ Overall the marketing 
of GovWeek was 
strong, and GWAG 
was pleased with 
the extent to which 
organizers self-
promoted which 
largely included  
social media.” 



“ With a total of 70 
applications GWAG 
was pleased with the 
amount of uptake the 

original application 
process drew.” 

“A total of 2057 
individuals participated 
in GovWeek.” 

application process

GovWeek offered applications (Event 
Application ,Session Application) in both 
French and English. These applications were 
distributed on several newsletters and social 
media outlets. With a total of 70 applications 
GWAG was pleased with the amount of 
uptake the original application process drew. 
After GWAG reviewed the applications, 61 
sessions were selected. During GovWeek, 
2 sessions/events were cancelled totalling 
to 59 items of programming being executed. 
One of the tasks the original application 
process had to overcome was distinguish-
ing to the public the difference between a 
session and an event. A session was some-
thing free of cost for participants, that was 
informational and directly related to the topic 
of governance. In total we had 34 sessions. 
Sessions were given more institutional support 
than events, such as higher access to room 
bookings, grants, and resources. An event 
was something that could be free or at a cost 
for participants. It was held by an organiza-
tion that was involved in governance, such as 
a faculty or department association. These 
could be educational or social. We had 25 
events. 

Organizers of events were asked to identify 
what type of event it most closely aligned 
with. They were given the option of Faculty 
Restricted, Social Gathering, Open House 
or Information Session, General Meeting, or 
Other. Sessions were asked to select one of 
the following themes, Representation: Advo-
cate for your peers, Citizenship: Contribute to 
your community, Engagement: Communicate 
relevancy, Team Development: Motivate and 
structure your organization, or Other. Program-
ming hosts were presented with a Students’ 

Union branded mug with a voucher for a free 
coffee at the Daily Grind, thanking them for 
their participation. 

granting

Granting was only offered to Sessions.  This 
was because GWAG determined grants 
should be given out on the basis of need 
since sessions were often hosted by individ-
ual student as opposed to student groups 
that have access to established resources. 
GovWeek gave out a total of $175.00 in 
granting. People could submit their grant 
application in the Session Application for 
GovWeek, there were 11 applications for 
grants, 5 grant requests were approved. The 
majority of the grants sought support for food 
for their programming. 

programming
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attendance by day:

attendance 

A total of 2057 individuals participated in 
GovWeek, with each planned occasion 
receiving an average of 33.7 participants. 
Arguably, attendance can be improved and 
did fall short of desired expectations. This can 
be addressed in the future by spending more 
time on promoting the individual programming 
as well as planning individual days around a 
single theme. Below shows the approximate 
attendance for all GovWeek programming. 



“65% of respondents 
attended GovWeek 

programming. Of this 
for 75% GovWeek 

programming had a 
high influence on their 
decision to run in the 

by-election.” 

Over the course of GovWeek, VP Banister 
with the help of Discover Governance, 
distributed a number of surveys to receive 
feedback on GovWeek. After GovWeek 
concluded, the Department of Research and 
Political Affairs compiled the feedback and 
supplied VP Banister with the findings. The 
following sections will go over survey results 
from the candidates who ran in the by-elec-
tion, program organizer results, programming 
attendees surveys, as well as a general 
population survey. 

candidate survey

	 This year we had a total of 17 
candidates run for 30 vacancies on Students’ 
Council and General Faculty Council. The 
Office of Discover Governance reviewed 
the available historical data to see if any 
correlation may exist between holding an 
event like GovWeek and by-election partic-
ipation. Although the Students’ Union had a 
high number of candidates running, based 
on available data, there may have been an 
increase in the number of candidates com-
pared to the number of available positions, 
although at this time we only have access to 
reliable data on by-election candidates for 
the last five years. However, there was no ap-
preciable difference in voter turnout or in the 
percentage of vacant seats filled compared 
with historical data going back to 2008. Also 
note that the VP Banister did not have access 
to the amount of candidates running in Faculty 
Association by-elections, so was unable to 
track that data. VP Banister attended the meet-
ing for by-election candidates and surveyed 
the candidates on whether GovWeek played 
a role in their decision to run. Following are 
the findings:

There were 14 responses in total of which 8 
respondents attended GovWeek program-
ming. 

92% of respondents were aware that Sep-
tember 19-23 was GovWeek. 

65% of respondents attended GovWeek 
programming. Of this for 75% GovWeek 
programming had a high influence on their 
decision to run in the by-election. 

Additionally, comments shared by survey 
participants suggest that GovWeek had a 
positive impact on most candidate’s decision 
to run in the by-election. 	

program organizer survey

	 Once GovWeek had concluded, 
the programming hosts were sent a survey  to 
seek  feedback on GovWeek. There were 22 
respondents to this survey. Majority of orga-
nizers became aware of GovWeek through 
email newsletter, followed closely by word 
of mouth, social media, and through direct 
communication (email, word of mouth) from 
VP Banister. 

In regards to the question asking how the ap-
plicant found the application process to be a 
GovWeek organizer, comments from respon-
dents here were relatively positive, saying that 
it was “straightforward,” “smooth,” “easy,” 
and “intuitive”. There were few suggestions for 
improvements, such as making the application 
less time consuming and clarifying upfront 
separate application processes for  sessions 
or events. Another was confused at options 
in the form that they said ultimately were not 
optional in the administration of the session or 
event. Out of the 22 responses, 15 had only 
positive comments, 3 offered neutral response, 

survey results
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and 4 had some negative comments and/or 
suggestions for improvement.

On communication between the SU and or-
ganizers, respondents were generally positive 
as well outside of a couple of suggestions 
and one specific communications discrepan-
cy. Out of the 22 responses, 14 had positive 
comments, 3 offered neutral  response, and 
5 had some negative comments and/ or 
suggestions for improvement.

Four respondents left general compliments 
about the programming, encouraging that it 
should be held again. Ten respondents left 
some suggestions, five of which were general 
comments seeking more support for designing 
marketing materials, advertising and overall 
better attendance. Other suggestions includ-
ed limiting overlapping events, more transpar-
ency on event funding and separating AGM’s 
for organizations from GovWeek activities. 
When asked if the organizer would like to be 
part of GovWeek next year, 8 answered yes, 
11 said maybe/unsure, and 3 said “no - other 
reasons”.

general population survey 

	 After GovWeek concluded, a 
survey was shared on social media and sent 
to the governance newsletter mailing list, to 
collect feedback from the general public on 
the successes and challenges of GovWeek. 
Only 28 students participated in this survey, 
making it not statistically significant enough to 
draw conclusive inferences from. That being 
said, VP Banister still chose to include the 
feedback received. 

Of the 28 respondents, 26 were aware of 
GovWeek and a total of 22 students had 
attended one or more GovWeek Events. 
Majority of the respondents (26 in total) 
identified diversity of topics covered during 
sessions/events and keynote speakers as 
source of success of GovWeek. Further, they 
also highlighted that the events/sessions were 
accessible to all students and raised aware-
ness of availability of leadership opportunities 

for students on campus. They also indicated 
that GovWeek helped raise awareness about 
importance of governance on campus. How-
ever, on being asked what they thought was 
not successful about GovWeek, respondents 
cited poor attendance at some events, espe-
cially during initial days, despite the elaborate 
planning and organization. Additionally, re-
spondents also cited that timing of events can 
be reviewed to improve attendance as well 
as limiting the number of events in a day. A 
minority of respondents (2 in total) indicated 
that they considered GovWeek a “waste of 
SU resources” and were critical of the entire 
effort. These comments are noteworthy since 
they underscore the lack of student engage-
ment with governance as a driving factor 
in lack of success of GovWeek, although 
VP Banister viewed the efforts of GovWeek 
organizers as trying to address this lack of 
engagement by organizing various events/
sessions that could “demystify” governance 
for the student population. 

	 On being asked whether Gov-
Week should be held again in the future, 10 
participants responded negatively. However, 
of these 10 respondents 4 were not aware 
and did not attend any GovWeek sessions. 
Among the remaining 6 respondents, only 
2 students have expressed very negative 
reactions. Both these students raise the issue 
of expenses although one agrees that they 
are not against the idea per se, but how it 
was organized. Both these students seem to 
think GovWeek catered to a small group of 
already “converted” students. In fact, of the 
6 students who were aware of GovWeek 
but argued against arranging it next year, 
4 students indicated low turnout and poor 
awareness among general student body. This 
suggests that they were disappointed by low 
turnout and participation, rather than the fact 
that they are against GovWeek. 

attendee survey

	 Surveys were distributed at sessions 
and events for students to provide feedback 

“Majority of the 26 
respondents identified 
diversity of topics 
covered and keynote 
speakers as source of 
success of GovWeek… 
and also indicated 
that GovWeek helped 
raise awareness 
about importance 
of governance on 
campus.” 

on GovWeek and that specific program. The 
results are as listed below. Note that *per-
centage is based off of the number of surveys 
and the total attendance of all events, includ-
ing large events that did not have surveys (i.e. 
Governance Clubs Fair, The Landing Open 
House & BBQ, Green & Gold Pep Rally).



events:
total attendance: 1537   total surveyed: 73  total % surveyed: *4.7%

total attendance: 393   total surveyed: 165  total % surveyed: 41.98%

sessions:
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“GovWeek has since 
been mentioned 
as an excellent 
undergraduate 
initiative by many 
administrators of 
University of Alberta. 
The students’ who 
did attend GovWeek 
programming found 
the content very 
helpful and a majority 
of students who 
ran in the Students’ 
Union by-elections 
said GovWeek had 
an impact on their 
decision to run.” 

Overall, GovWeek was a success in its 
inaugural year. It is both the opinion of the 
Vice-President Academic, Discover Gover-
nance, the GovWeek Advisory Group, as 
well as clear from the surveys that there is a 
demand for GovWeek to happen again in 
the future. GovWeek’s main struggles were 
in attendance and educating the population 
on what GovWeek was. The main successes 
were the high quality programming offered, 
as well as the high value taken away from 
people who did attend. 

GovWeek had a positive reputational impact 
for the Students’ Union with the University and 
the community. GovWeek has since been 
mentioned as an excellent undergraduate ini-
tiative by many administrators of University of 
Alberta. The week was also mentioned by the 
Council of Alberta University Students (CAUS) 
as a admirable initiative that has the potential 
to be implemented across other campuses 
in the future. The students’ who did attend 
GovWeek programming found the content 
very helpful and a majority of students who 
ran in the Students’ Union by-elections said 
GovWeek had an impact on their decision 
to run. Moving forward, it is the goal of VP 

Banister, Discover Governance, and GWAG, 
for GovWeek to become an annual event. 
Although it is ideal if the future VP Academic 
spearheads this initiative, Discover Gover-
nance is also willing to take it on, especially 
if the quantity of programming is reduced, 
which was a take-away from the inaugural 
year. Much of the groundwork in establishing 
GovWeek has been completed and can be 
reused in future years, such as the branding, 
application forms, etc. For GovWeek to have 
the full impact in making governance more 
accessible to students, having GovWeek be-
come an annual event that takes place before 
every year’s by-election, including repeating 
sessions held by the Chief Returning Officer 
on running in elections, would improve the cul-
ture of student governance in the longer term.

conclusion & next steps



links
GovWeek Schedule http://www.su.ualberta.ca/media/uploads/983/Gov-
Week_Schedule_2016_09.pdf 

GWAG Application Form https://goo.gl/forms/MOZJjdFKIwvsDXtO2 

GovWeek Organizer Survey https://goo.gl/forms/PcTwlDTTJZRMwYvz2 

GovWeek General Population Survey https://goo.gl/forms/spMVgDxV7KdLkJoY2 

Session Application Form (English) https://goo.gl/forms/Ts7d4T8gpFNsHq852 

Session Application Form (French) https://goo.gl/forms/wWhHDbd8PS3gq2IF3 

Event Application Form (English) https://goo.gl/forms/rStmffn1gtcJYdQT2 

Event Application Form (French) https://goo.gl/forms/ejPnPsmZ5Jg3OkYs1 

Central Marketing Request Form https://goo.gl/forms/sN7PgiUV7udpezQd2
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join us in 
CELEBRATION
0 9 . 1 9 - 2 3 . 2 0 1 6

fa c i l i t a t e  
a  s e s s i o n

h o st  a n
eve n t

l e a r n
m o re

Every  s tudent , communi ty  and organ izat ion  has  a  un ique  per -
spect i ve  that  can  he lp  shape the i r  campus  exper ience. That ’s  
why  the  S tudents ’  Un ion i s  p leased to  host  GovWeek, a  new 
ce lebrat ion  o f  governance  a t  the  Un ivers i t y  o f  A lber ta . From 
September  19 to  23, s tudents  can  a t tend a  wide  var ie ty  o f  
workshops  and events, empower ing  them wi th  the  knowledge 
and too ls  to  make an impact  on  campus.

Get  invo lved . There  a re  many  oppor tun i t ies  fo r  s tudent  g roups, 
facu l t y  assoc ia t ions, campus  organ izat ions  and ind iv idua ls  to  
c reate  p rogramming fo r  GovWeek!  We' l l  a l so  be  look ing  fo r  
vo lunteers  in  the  coming months.

@twitter
@instargam
facebook

www.website.ca

contact info
phone number 
1234 Street St.
edmonton AB
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Marlin Schmidt
MINISTER

Governance is Good:

1 9 . 0 9 . 2 0 1 6

Every student has the ability to make 
an impact. Minister Schmidt will share 
his thoughts on how student particip-
ation in community initiatives and 
activities has the potential to influence 
the sustainability of Alberta.  

 
1 : 0 0 p m – 2 : 0 0 p m  

 

 

S U B  |  A L U M N I  R O O M

P R E S E N T S

P R E S E N T S :

 Don Iveson
MAYOR

Governance is Good:

2 3 . 0 9 . 2 0 1 6

Good governance leads to effective decision-making, 
built on the foundation of an inclusive, transparent, 
engaging and responsive process. Whether in the
context of a students' union or municipal government,
Mayor Iveson will share his perspective and experience 
on the significance of effective governance in everyday 
decision-making.

 1:00pm 

    1:30-2:00pm 

    2:00-2:30pm 

    unti l  3:00pm  

Event Launch 

Speech + Questions

Reception with l ight snacks 

Mix and Mingle 

M y e r  H o r o w i t z  T h e a t r e  

All students, staff, faculty, and community
are welcome to this FREE EVENT featuring:

IN CELEBRATION OF GREEN & GOLD DAY!

Guests are encouraged to wear 
their school spirit apparel!
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ÉLECTIONS: Bi-Election for AUFSJ
All Day  | CSJ

GSA 101 
10.00am–11.30am | Triffo Hall: 1-16

LOBBYING 101
11.00am–12.00pm | SUB: 0-33

MAKE MONEY
Presented By: UASU VPOF
11:30am–12:30pm | SUB: Alumni Room

UNE CONVERSATION 
AVEC LE DOYEN
11.30am–1.00pm | CSJ: Café Univers

ISSS SCI  FORUM
12.30pm–3.30pm | CCIS: PCL Lounge

HIGHLIGHT

Presented by: CAUS
1.00pm–2.00pm | SUB: Alumni Room

SENATE PLENARY AND 
INFORMATION SESSION
2.30pm–3.30pm | SUB: 0-51

MEET THE UNDERGRADUATE 
PSYCHOLOGY ASSOCIATION
3.00pm–5.00pm
BioSci-Psych Wing: Smitty Library

SEXUAL VIOLENCE: POLICIES, 
PROCEDURES AND SUPPORTS
Presented by: UASU VPSL
3:30pm–4:30 pm | SUB: Alumni Room

GAPSS ANNUAL GENERAL 
MEETING AND SOCIAL MIXER
5.00pm–8.00pm | Tory Building: 3-57

UNDERGRADUATE PHILOSOPHY 
ASSOCIATION PANEL
6.00pm–7.00pm | Assiniboia Hall: 2-20

HOW TO RUN IN AN 
ELECTION 101
6.00pm–7.00pm | SUB: 0-51

MONDAY
09.19.2016

TUESDAY
09.20.2016

WEDNESDAY
09.21.2016

THURSDAY
09.22.2016

FRIDAY
09.23.2016

GOVERNANCE CLUBS FAIR 

YOUTH ENGAGEMENT 
IN GOVERNANCE
Presented by: Edmonton Youth Council
10.00am–11.30am | SUB: Alumni Room

UNIVERSITY GOVERNANCE 101
12.00pm–1.00pm | Council Chamber

MOVE BEYOND STORMING: 
Get Your Team Working Effectively         
12.00pm–1.00pm | SUB: Alumni Room

KEYNOTE

         
1.00pm–2.00pm | SUB: Alumni Room

MAKING CAMPUS 
CONNECTIONS
1.00pm–2.00pm | SUB: 0-55 

THE GATEWAY OPEN HOUSE
3.00pm–5.30pm | SUB: 3-04

COMMITTEE SMART: How To 
Run Effective And Fun Meetings
Presented By: UASU VPA
3.30pm–4.30pm | SUB: Alumni Room

INTERDISCIPLINARY MINDS 
ARE LIMITLESS
4.30pm–5.30pm | SUB: 0-48 

 
INTERNATIONAL STUDENTS 
IN GOVERNANCE 
4:30pm–6:30pm | SUB: Alumni Room

GOVERNANCE IN STEM: 
The Impact Of Policy
5.30pm–6.30pm | SUB: 0-55 

DEMYSTIFYING THE B.O.G.
Presented by: Undergrad B.O.G Rep
5.30pm–6.30pm | SUB: 0-48 

POVERTY AND 
EDUCATIONAL DIVERSITY
6.30pm–7.30pm | SUB: 0-48 

PANEL  SERIES

PROFESSIONAL STUDENTS 
IN GOVERNANCE
10.00am–12.00pm | SUB: Alumni Room

HOUSE & BBQ 
11.00am–2.00pm | SUB: 0-68A

FOR THE PUBLIC GOOD: 
From Planning to Action

12.00pm–1.00pm | SUB: 0-48

APIRG OPEN HOUSE

HIGHLIGHT

STUDENTS’ COUNCIL 101
3.00pm–4.00pm | SUB: Alumni Room

LEADING WITH VALUES
3.00pm–4.00pm | SUB: 0-48

GENERAL FACULTY COUNCIL 
STUDENT CAUCUS MEETING
Presented By: UASU VPA
4.00pm–5.00pm | SUB: 0-48

COUNCIL CONNECTIONS MIXER
4.30pm–6.00pm | SUB: Alumni Room

GENERAL MEETING
5.00pm–6.30pm | CCIS: 1-140/1-160

PETER LOUGHEED  
LEADERSHIP COLLEGE PANEL
6.00pm–8.00pm | SUB: Alumni Room

STUDENTS’ COUNCIL 
MEETING   
6.00pm–8.00pm | Council Chamber

NURSING UNDERGRADUATE  
ASSOCIATION AGM
2.00pm–5.30 | ECHA: 1-441

CREATING A STUDENT 
ASSOCIATION
Presented by: Discover Governance
11.00am–12.00pm | SUB: 0-31

 PANEL SERIES

MATURE STUDENTS IN 
GOVERNANCE
12.00pm–2.00pm  | SUB: Alumni Room

ALES CLUB FAIR
2.00pm–5.00pm | Ag-For Pit

HIGHLIGHT

Presented by: EPSB Board Chair Michael Janz
2.30pm–3.30pm | SUB: Alumni Room

SU FOOD TOUR
Presented by: UASU VPOF

RESIDENCE ADVOCACY
Presented by: UASU VPSL
 4.00pm–5.00pm | SUB: Alumni Room

OASIS AGM: 
Alive And Thriving
4.00pm–5.00pm | Humanities Fishbowl

BEST PRACTICES IN 

GOVERNANCE
5.00pm–6.00pm | SUB: 2-100

ALES UNDERGRADUATE AGM
5.00pm–6.00pm | Ag-For Pit

BOARD GAMES: 
Corporate Governance
Presented by: BSA
5.00pm–7.00pm | Business: MLB Lounge

ENGINEERING STUDENTS’ 
SOCIETY FALL AGM
5.30pm–7.00pm | ETLC: E1-013

HOW TO RUN IN AN 
ELECTION 101
7.00pm–8.00pm | SUB: 0-51

 

PANEL SERIES

WOMEN IN GOVERNANCE
6.30pm–8.30pm | SUB: Alumni Room

BOARD GOVERNANCE 
EXCELLENCE 
11.00am–12.00pm | SUB: 0-33

GREEN AND GOLD DAY PEP RALLY
12.00pm–01.00pm | Quad

KEYNOTE

1.00pm–3.00pm | SUB: Myer Horowitz

E V E N T

Open House or 
Information Session

General Meeting

Social Gathering 

S E S S I O N

Representation: 
Advocate for your peers

Engagement: 
Communicate relevancy

Team Development: 
Motivate and structure 
your organization

Citizenship: 
Contribute to your 
community

LEGEND

STUDENT LEADERSHIP IN 
THE FACULTY OF SCIENCE
5.00pm–6.30pm | CCIS: L1-160

SUSTIAN SU: 
Adaptive Governance
1.00pm–2:30pm | SUB: 0-31

HOW TO LOSE AN ELECTION 
AND MAKE FRIENDS
4:30pm–5:30 pm | SUB: 0-51

CELEBRATION OF GOVERNANCE 
AFTER PARTY 
Presented By: UASU VPX and PSUA
3.00pm–11.30pm | SUB: Patio/Atrium

S C H E D U L E
g ov we e k . ca  |  s e p t  1 9 -2 3

PANEL SERIES

The Future Of The SU
Presented By: UASU President
2.00pm–3.00pm | SUB: Alumni Room

TRADITIONAL INDIGENOUS 
GOVERNANCE
12.00pm–2.00pm 
Enterprise Square : Main Floor Atrium

 PANEL SERIES

INDIGENOUS CONSENSUS
IN GOVERNANCE
4:30pm–6:30 pm | SUB: Alumni Room

BIOLOGICAL SCIENCES 
DEPARTMENTAL ASSOCIATION 

5.00pm–7.00pm | SUB: 0-51



g o v w e e k . c a  |  s e p t  1 9 – 2 3
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